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| am half German and half Dutch. My father—from Rotterdam —
met my mother—from Duisburg—at the fashion fair in Dusseldord.
They didn't speak each other's language and they describe it

as the most exciting time of their lives.

Today they have been happily married for over 40 years.

That leads me to the question: what is communication?
Where does it start and what defines it”?

If my parents could say anything to each other and even fall in love
without speaking the same language, what can communication
mean and achieve? And how can we use and transfer this
knowledge to our business”?

These are some of the questions that drive and inspire me to
become a creative —to tell and show exciting and emotional stories.



What
happened
so far

With 12+ years as a freelance Art & Creative Director,
| have led teams, managed global budgets,
and worked across diverse brands and media.

2000 - 2003

2003 - 2004

2004 - 2006

2006 - 2007

2006 - 2007

2007 - 2008

2008 - 2010

2010 - 2011

*2011

Berufskolleg Glockenspitz
Design Assistent (state-approved)

Grey Worldwide
Art Intern

AKD - Akademie fur Kommunikationsdesign
Diploma Designer

Sigma Universitat Eupen, Belgien
Bachelor of Arts

Springer & Jacoby
Art Intern

Euro RSCG (HAVAS)
Art Director

BUTTER.
Art Director

Aufbruch
Art Director Digital
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HEART MIND EXPERTISE



LET'S PLAY!
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Advertising, Design, Creation,

Art Direction, Creative Direction,
Conception, ldeas, Campaigns,
Social Media, Corporate Design,
Corporate Identity, Online,
Offline, New Business, Branding,
Shooting, Video, lllustration,
Packaging Design, Supervision,
Editorial, Content, Strategy
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CORPORAITE &
DESIGN



Agency: BBDO | Client: Henkel, Schwarzkopf

Global Corporate Identity layout
for Schwarzkopf Professional



Agency: TBWA | Client: Henkel

Henkel Beauty Care
Corporate Identity Layout & Shooting

HENKEL
BEAUTY
CARE

HENKEL
BEAUTY
CARE

STRIKE
A POSE
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25K likes 25K likes 25k likes
henkelbeautycare #contaglousconfidenceftruebeauty henkelbeautycare #strikeapose#truebeauty henkelbeautycare #livelovelaughfitruebeauty
tina12 beautifull layla awesome! melissa sounds about right!
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Agency: TBWA | Client: Henkel, Schwarzkopf

Global Corporate Design print manual
for the entire Schwarzkopf brand portfolio



Agency: Isobar | Client: KAO, Goldwell & KMS

Global Creative Lead / Creative Direction of the
Kao accounts Goldwell and KMS and its creative unit.
(Cross-media brand management, campaign—and
content developbment)



Client: Coty, Manhattan

Global Corporate Design master layout
for Coty’s cosmetic brand Manhattan



Agency: TBWA | Client: Unity Media

Corporate Tonality ,Playbook’ for Unity Media employees



Agency: \/enice
Client: Sharp

Corporate
Behavior
Manual
for Sharp



Agency: Zum goldenen Hirschen | Client: Obi

Creative Direction for the launch of Obi’s magazine ,Alles Machbar® and Creative Lead of its creative unit.
Transforming Obi’s product catalog into a lifestyle magazine with engaging showcases and editorial content—
bringing garden, lifestyle, and interior products to life.



FPACKAGING &
ILLUSTRATION



Diploma

For my diploma project, | created
the fictional water brand llulissat,
inspired by a documentary on
melting glaciers and the untapped
potential of calved glacier ice as
adrinking water.

Unlike competitors that rely on

glacial springs exposed to \\' o
environmental influences, llulissat L T
emphasizes purity—its ice has ILULISS AT

remained untouched for thousands
of years, making it exceptionally
clean.
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Agency: enice | Client: ITEM m6

Concept, layout, and art direction for the
ITEM m6 shapewear packaging shoot—
designed to be unseen on the skin and
under clothing



Agency: XEO Energy for Brands | Client: 3\

Packaging design, image concept, and campaign claim
for 3M Vikuiti screen protectors —showcasing the products use and environment



Agency: Ogilvy Action | Client: British American Tobacco

lllustration and packaging design of the Pall Mall limited ,Country Edition*



Agency: \enice | Client: Burda, InStyle

lllustration and layout of
the InStyle Box ad’s



Agency: \enice | Client: Burda, ELLE

lllustration for ELLE’s
We are fashion' event invitation



Client: Bottled

The Bottled Cocktails
[ ogo Design



Agency: Butter | Client: Jacques’ Weindepot

When design meets passion:
creating signets and coupon
for Jacques’ Weindepot



DIGITAL &
SOCIAL MEDIA



Agency: Scholz & Friends | Client: Barilla, Wasa

,Wasa makes Berlin greener’
A social media campaign concept that presents
the Swedish lifestyle and the brand's values while

spreading the green message through posts,
activations and influencer events

Because we believe that #greenisthenewblack


https://youtube.com/shorts/9LYux3Wjdvg

Agency: Isobar | Client: Ferrero

Creative Lead / Creative Direction for the social media Ferrero brands:
Kinder, Kinder Schokolade and Kinder Maxi King



Agency: Isobar | Client: Ferrero

Social media design and
manual for the Ferrero
brands Kinder Maxi King
and Kinder Schokolade



Agency: Aufbruch | Client: Henkel, Schwarzkopf

Concept, layout & art direction, including the shoot, for the Schwarzkopf got2b app ,Rockstar Yourself’—transforming users into rockstars



Agency: Scholz & Friends | Client: Henkel, Schwarzkopf

Translation of the Schwarzkopf ad campaign for social media
and integrating of the ‘Schwarzkopf Creators’
#createyourstyle



Agency: Scholz & Friends | Client: Telefonica Germany

Design of the digital assets for the whatsappSIM /launch campaign



Client: Patat Store / Coca Cola

Design of all advertising and b2b materials
for the fast food concept Patat Store—
in cooperation with Coca Cola


https://youtu.be/x7NdPT08R7Q

CAMFAIGN &
ADVERTISING



Agency: Isobar | Client: RTL

Concept and Creative Direction
for RTL YOU's launch campaign,
the first digital streaming channel.

Whenever life gets dull, this app is
here to entertain—anytime,
anywhere.

In other words: It swipes away
your daily routine.

We shake up everyaay life, giving
users a chance to break free:
Crash your routine with fun
actions — 'App Dir den Alltag weg
#L AUFTBEIDIR

J

Teamwork with Maja Jasper (Text)





https://youtu.be/NY2vSMEM6AM



https://youtu.be/mxeUSP_pxvM

Client: Deutscher Fussball Bund

Conception and layout of the DFB ticket promotion
campaign for international matches and cup finals



Client: Deutscher Fussball Bund

Concept & layout of

the DFB campaign

,Like a Girl'—Showcasing
the women's national
soccer team and
counteracting gender
Stereotypes in football
#girlscan




Client: Deutscher Fussball Bund

Concept & layout of

the DFB campaign

,Like a Girl*—Showcasing
the women's national
soccer team and
counteracting gender
Stereotypes in football
#girlscan


https://youtu.be/tqRF2gLPJAk
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Agency: TBWA | Client: Armani | am free to be
Concept and layout of a campaign mechanism that seamlessly works across

all three Armani brands, aligning with their identity while maintaining individuality

I AM FREE
TO BE
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I AM FREE TO BE BOYISH._
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1 am FREETOBE GRACIOUS
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E L L E FASHION BEAUTY

LIFESTYLE DECORATION TRAVELLER FASHION WEEKS ABO 30 JAHRE ELLE

TRENDS & STYLING

Riischenblusen sind das
eleganteste
Kleidungsstiick der
Saison

Artikel von LOUISA MARKUS

GIORGIO ARMANI
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SHOP-IT

GIORGIO ARMANY

| AM FREE TO BE
FAST FORWAR
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I AM FREE TO BE WEIGHTLESS
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Agency: TBWA | Client: Douglas

Art Direction for the advertising
campaign launching Douglas’
care line one.two.free!





https://youtu.be/l_KtYWfvG4g

Agency: TBWA | Client: Henkel, Schwarzkopf

Creative concept and layout for the launch campaign of
Schwarzkopf’s 100% natural hair color brand, Vegetal






https://youtu.be/JXfaaMrkg2s

Agency: Parasol Island | Client: KAO, John Frieda

Eliminate the unnecessary and focus
on what truly matters.

That's the essence of John Frieda’s
Repair & Detox launch campaign:
,Less is more’—strip it down to the
essentials and #LivePure

Teamwork with Mareile Della Giustina (Text)



Agency: Isobar | Client: Frei O

Image qua//ty layout
for Frei Ol's brand
communication



Agency: Serviceplan | Client: Galeria

Layout idea for Galeria's christmas campaign
,Unpack the season’



Agency: enice | Client: Condé Nast, Glamour

[ ayouts of the Glamour advertising campaign



Agency: enice | Client: Condé Nast, Glamour

[ayouts for the Glamour
,Shopping Week* campaign



Agency: \enice | Client: Ergobag [ayout for the Ergobag campaign ,Zusammen grol3 werden‘—
presenting the backpack as a supportive best buddy for children starting school




Agency: Venice | Client: Ergobag Ambient (window display) idea for the Ergobag campaign


https://youtube.com/shorts/aKluJI5CBic

Agency: Ogilvy Action | Client: Barclays

[ ayout and art direction of the image shooting for the Barclays ad campaign



Agency: Butter | Client: RRX [ ayouts for the RRX ftrain launch campaign



Agency: Butter | Client: ARAG

Concept and execution of
the ARAG advertisement
'In Case of Theft'.

The layout mimicked the typical
design of a car magazine —
except the cars were missing.



vanessajanse.de

contact@vanessajanse.de Freelance Creative 2025



| ET'S CREATE
SOMETHING GREAT
TOGETHER

vanessajanse.de
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